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Contact Elliot Whitehead on 07795 977708 
or email elliot@connectcommunications.co.uk

 A B O U T  I I R S M

IIRSM is a UK-based professional 
membership organisation with 
a global footprint. We help 
individuals and organisations 
around the world to feel safe, 
supported and empowered 
to identify and manage risks, 
protecting their environments and 
lives. We aim to drive the holistic 
evolution of risk management 
in organisations, educating and 
protecting their people through our 
unique communities. 

 R E A D E R S

•	The magazine is distributed 
to  approximately 8,000 IIRSM 
members and associates
•	63% are senior decision makers 
for their business
•	Our audience works in all sectors, 
including 53% in construction, 
32% in engineering and 24%  
in manufacturing
•	Readers’ interests are across a 
range of risk disciplines, including 
health and safety (96%), risk 
management (70%), training (61%), 
fire safety (61%), environmental 
management (59%), occupational 
health (58%), emergency planning 
(47%), construction design (38%), 
mental health and wellbeing 
(35%), project management (32%), 
security (23%) and more.

Published on a bi-monthly basis, The Sentinel magazine is the official publication of the 
International Institute of Risk and Safety Management (IIRSM). 

With a contemporary and dynamic structure, The Sentinel provides readers with the latest 
risk management news and insightful features from expert contributors. The articles 
assist our readers in their work, with in-depth analysis and considered and intelligent 
thought-leadership content.
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Contact Elliot Whitehead on 07795 977708 
or email elliot@connectcommunications.co.uk

 R AT E S

Double page spread: 	 £1,995
Full page: 	 £1,200
Half page: 	 £720
Quarter page: 	 £450
Strip advert: 	 £260
Cover position: 	 +25%
Series discounts:	 POA
Inserts: 	 POA
Advertising agency discount: 	 10%
Members discount: 	 20%
Prices are exclusive of VAT

T H E  S E N T I N E L  E N E W S L E T T E R 

Alongside the print issue, The Sentinel is
produced as a digital publication which ensures 
that our international communities receive the 
magazine. Adverts placed in the print magazine 
also appear in the digital version.

The digital magazine is sent via email 
newsletter to the IIRSM member database 
during the week of the magazine’s publication.

• Email banner (600x150 pixels): £595 + vat

 P R O D U C T I O N  D AT E S

ISSUE	 COPY DEADLINE	 PUBLISHED

February	 15 January 2027	 February 2027
April	 12 March 2027	 April 2027
June	 14 May 2027	 June 2027
August	 16 July 2027	 August 2027
October	 10 September 2027	 October 2027
December  	 12 November 2027	 December 2027
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Contact Elliot Whitehead on 07795 977708 
or email elliot@connectcommunications.co.uk

1. The publishers reserve the right at 
any time to refuse, amend, withdraw or 
otherwise deal with any advertisement 
without explanation.

2. The publishers will not be liable for 
any loss or damage caused by error, late 
publication or failure of an advertisement 
to appear in a specified issue regardless 
of cause.

3. Advertisements are accepted in good 
faith and the publishers will not be held 
responsible for any claims stated or 
implied by the copy received from the 
advertiser.

4. Advertisers will indemnify the 
publishers in full against any loss, 
damage or other expense incurred as a 
direct or indirect consequence of their 
advertisement(s).

5. Advertising orders containing 
conditions that do not comply with 
the publishers’ conditions will not be 
accepted as binding, unless agreed in 
writing by the publishers beforehand.

6. Advertisements will only be accepted 
on the understanding that the advertiser 
guarantees that such advertisements will 
not contravene the Trade Descriptions 
Act 1968 and any subsequent legislation.

7. Advertisements will only be accepted 
on the understanding that the advertiser 
implicitly guarantees that such 
advertisements will comply with the 
British Code of Advertising Practice.

8. Discounts on series advertisements 
placed will become invalid if the contract 
has not been completed within one year 
from the date of the first insertion. If 
the series contract is cancelled or not 

completed for any reason, the publishers 
reserve the right to surcharge the earlier 
insertions at the higher rate applicable.

9. A minimum of 12 weeks notice of 
cancellation is required, otherwise 
advertisements will be charged for as 
scheduled.

10. Copy must be supplied by the 
advertiser, in good time, without 
application from the publishers. Any 
reminder by the publishers should be 
regarded as an act of courtesy and not as 
an obligation. If copy is not received by the 
due time, the publishers reserve the right 
to repeat the last received copy.

11. The publishers reserve the right to pass 
the cost of artwork to the advertiser. Any 
artwork or copy left with the publishers or 
their printers for more than one year after 
being last used will be destroyed.

12. The publishers reserve the right to 
amend these Terms and Conditions 
of Acceptance and change future 
advertisement rates without prior 
notice and at any time. In such an event, 
advertisers have the option to cancel any 
remaining contract(s) without incurring 
extra charges.

13. Invoices must be settled within 
28 days of the invoice date unless 
alternative arrangements have been 
made with the publishers. Accounts  
that become 90 days overdue will be 
passed to agents for collection and all  
the debtor’s advertising will be 
suspended until settlement of the 
outstanding amount in cleared funds.

14. These Terms and Conditions of 
Acceptance are set out in accordance 
with UK Law and all parties hereby submit 
to the jurisdiction of UK courts.

1.	� DOUBLE PAGE SPREAD 
	 420mm x 270mm
	 Add 3mm bleed all round 
	� Please regard text  

area and gutter

2.	FULL PAGE 
	 210mm x 270mm
	� Please keep all text 

in the text area
	� Add 3mm bleed  

all round 

3.	�HALF 
HORIZONTAL

	 180mm x 113mm

4.	HALF VERTICAL
	 88mm x 230mm

5.	QUARTER
	 88mm x 113mm

6.	STRIP
	 180mm x 40mm

The trim size of the magazine is 210mm wide x 270mm deep
The text area of the magazine is 180mm wide x 230mm deep  
(Margins top and bottom 20mm, margins inside and outside 15mm)
Full page adverts must be supplied with an added 3mm of bleed on all sides

 P R O D U C T I O N  I N F O R M AT I O N

Please supply your advertisement as a high-
resolution PDF. Name your advert job folder using 
the following code: Sentinel – name of advertiser 
- month. Connect Communications cannot accept 
responsibility for files supplied incorrectly, out with 
specification, or supplied beyond the copy deadline.

T E C H N I C A L  I N F O R M AT I O N
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Careers

T he question of where the next generation of risk leaders will come from has become increasingly pressing. Skills shortages are widely discussed, while technology, changing workforce expectations and economic uncertainty are reshaping the environments in which organisations operate. For the risk and safety profession, the pipeline 
begins with awareness and education, continues 
through recruitment and early-career experience 
and ultimately depends on whether people are given 
sufficient opportunity and encouragement to build  
a career and remain within it.These issues were explored in depth during IIRSM’s 
Presidents’ Reception in September, which brought 
together various perspectives. The discussion, however, 
reflects a much wider conversation about what the 
risk professional of the future will look like and how 
organisations can develop the people they will need.

John Pares, IIRSM Co-President, has seen considerable change in the role over the course of his career. “My experience of traditional safety 
professionals at the start of my career was of ‘technical 
introverts’,” he says. Many, he recalls, came from engineering degrees 
or factory operations backgrounds, and the role was largely concerned with fixing problems. Inspections, form-filling, corrective actions, training 

and compliance checklists occupied much of the 
professional agenda and John believes that the work 
could sometimes become so focused on systems and 
processes that “people were treated as things”.As the remit expanded, so too did the perspective 
required of the people working within it. Environmental responsibilities have widened from 
pollution control into sustainability, while occupational 
health has become more holistic.One experience in particular helped shape John’s 
thinking about the distinction between health and 
safety and wider organisational risk. A chief financial 
officer told him that his role was to manage the risks of 
the business to people and the environment, while the 
CFO’s was to manage the risks to the business. In the 
organisation’s enterprise risk management discussions, 
only two health and safety issues appeared among the 
major business risks: a significant pollution incident, 
because of the potential consequences for factory 
operations and reputation, and a major fire, because  
of the potential loss of production capacity.John came to see the division as increasingly unhelpful. A serious incident can affect people, operations, reputation and finances simultaneously, 

while decisions about technology, supply chains, 
workforce strategy or sustainability can have consequences across several different areas of the business. His experience of leading a major greenfield project reinforced the point. The project 

risk assessment covered more than 200 risks, ranging 
across people, operations, infrastructure and the 
external environment.“The new risk leaders are not limited by this approach,” John says. “They consider risks of and to 

the business across a broad range of categories – many 
outside of our traditional remit. Importantly, they need 
to see the connections between the risks.”Paul Mansfield, Head of Strategic Operational Risk Consulting Growth UK at Marsh, sees a similar 

shift in the expectations employers now have of risk 
professionals. The role, he says, is becoming “much 
broader and more strategic”, although this does not 
mean specialisation has lost its value. Strong technical 
knowledge remains important, particularly in regulated or specialist areas, but technical capability is 
now only one part of what employers are looking for.

“It’s no longer about just identifying hazards or 
ticking the compliance box,” Paul says. “It’s about 
helping organisations build resilience, make better 
decisions, stay ahead of disruption, manage volatility 
and protect their reputation and balance sheet.”That broader responsibility requires risk professionals to understand the environment in which their organisations operate and to connect 

risk with business performance. They need to be 
able to explain why an issue matters to people whose 
primary concerns may be operational, financial or 
strategic rather than technical. Paul believes that 
the professionals who have the greatest influence 
with senior leaders are those who understand the 
detail but can translate it into advice that is clear and 
commercially relevant.

NEXT 
GENERATION RISK LEADERSAs the role of the risk professional broadens, Fiona Ramsay explores how the profession can bridge education, recruitment and retention to develop its future leaders

IIRSM’S 
MENTORING SCHEME

IIRSM’s mentoring scheme helps you become a mentor or mentee to develop your skills, grow your network and receive one-to-one support from a dedicated professional to enhance your career progression.  
Whether you’re meeting face-to-face or online, our scheme has been developed to align with the IIRSM Risk Management and Leadership Competency 

Framework. The framework helps you identify any knowledge or skills gaps that the mentoring relationship can  help you develop and enhance. www.iirsm.org/learn-and-develop/mentoring-scheme

“THE ALGORITHM CAN RECOMMEND, BUT IT CANNOT BE ACCOUNTABLE”
EMELIA NTIAMOAH
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Illustrations: Stone Pictures/Shutterstock

P U B L I S H E R S ’  T E R M S  A N D  C O N D I T I O N S  O F  A C C E P TA N C E


